





& WHY SERVICE ? &

SERVICE N
DESIGN TCDCA\

AAAAAAAA




‘;j)"

Dave Carroll
United Breaks Guitars



https://youtu.be/5YGc4zOqozo?list=RD5YGc4zOqozo
https://youtu.be/5YGc4zOqozo?list=RD5YGc4zOqozo

el
1

“When you have two coffee shops right to
each other, and each sells the exact same
coffee at the exact same price, service

design is what makes you walk into one and
not the other.”







Emotional Journey of a San Francisco Tourist's First BART Ride
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JOURNEY MAP
TOUCH POINTS
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STRATEGIC LEVEL
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See it
Feel it
Solve it

by heart care

Baan Paew
Hospital




See it...

Service Need: Mobility: + Accompany: Income:

Experience:

»

General Care Wheelchair Bl Alone ‘. Low
Eye Operation Walking Stick AT, Accompanied by | Medium
Follow up Walk &  Relative High




Think about it...
200-300

unha people / day
3-6.5 1y
Waiting hrs. / person

600-1950

waiting hrs. / day

+ In the aging society, these numbers are increasing.




Dream the solutions...

and short list them...
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Hear it >> Solve it...

Problems

Solutions

No more tired
waiting...

Let’s us look for you
and walk you through

Theme

Care Flower



Zoom in: Care Flower

- Receptionist looks for incoming patients

- Greeting them with “CARE FLOWER”

- Service provider looks for the number on
“CARE FLOWER”

- Accompany them through the process

- Related petal will be removed when they
complete from each station

- Service provider takes them to the next

step

- The processes go on until done
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- Healthy snacks and healthy drinks (diabetes
friendly)

- -Trolley service for elders

- Supported by volunteers

- Run by donated money

- All the proceeds go the hospital foundation
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The ultimate result of the project
offers not only the concept of
Charoenkrung creative district
development, but also “a Co-
creation model” of designing
creative district which can be
applied to other creative district in
Thailand. This is for the creation of
creative district in various
dimensions; business, design and
community activity arrangement,
which drives social and economic
value to the community and
surrounding neighbourhood.




Co- Creation Process




CO-CREATE TEST DAY

CHAROEN
KRUNG




Community Living Room for Public Engagement




Dally 800 = 20:00
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Co-Create Model
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